154-127 0o 2021 sisr 1 aad) 23 alaadl Asludy) aghal) Ada (358 — a5 daals Alxa

A lal) Aadlall pYsl Jujas B oy Gudl e Ay gect) Al g0

86 plad b Agdll e 5l Jlga
The role of Facebook marketing activities in enhancing brand
loyalty Jawwal among the company's customers in the Gaza Strip

Ja gadl) Lo jadl) s

(frie ) 2elise S
moezaliali69@gmail.com

31/1/2021 Jsll )l 25/11/2020 DY) &

tuadlall

L oYl uieiy g il e Aiygedl) Aail) 0 Adjee ) Auhall Cidoa
A58 Ayl Adkall Yl St o ddadal) Gl AV A Gl s 4S80 Ayl
s>

Jisa 3858 e dae (ge Al adine (35 ¢ aill dasl) grgial) Caalill padiiad

cos s bl 3118 LAY cuadauly (G (1250000) aesse JU) s gl b
Gl diaty Gl Bl 5 LA (365) slajiud 2 LS ) o e Dl (384)
Azl o Aplay WDl dla o Auhl) 2l Celily (SPSS Slany) malind) aladiuly
et AL agas culs ) planll ARl Vsl Suity sy Gl e diysedl
Jlss 4858 alaial )9y Al Cuagl 8y Ldplaall Al Vil s 8 oy Gedll
o) Aadiall Hlaail a5y LeDlens
Aylaall A el oVl gy st s 4S5 Aalida cilalg

Abstract:

The study aimed to know the role of Facebook marketing activities
and to enhance brand loyalty of Jawwal Company. And to explain the
relationship and impact of these activities on brand loyalty of Jawwal
company.
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The descriptive analytical approach was used in this study, and the study
population consisted of approximately 1250,000 customers of Jawwal
Company in Gaza Strip. The questionnaire was used as a study tool
distributed in 384 questionnaires to the individuals of the sample and 365
questionnaires were retrieved. The data was analyzed by the statistical
program Spss and the results showed that there is a relationship between
Facebook marketing activities on brand loyalty, as well as impact of
Facebook marketing activities on brand loyalty. The study recommended
that Jawwal Company should pay attention to its customers and diversify the
services provided to them.

Keywords: Jawwal Company, Facebook, Brand loyalty.
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